Iris Wonder

Brand Identity & Visual Storytelling

A photography-based product brand transforming the human iris into symbolic wall art.
Full branding, website, and content creation from concept to launch.
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see it, frame it, love it.




Logo Presentation
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without border on black background

primary logo

The Iris Wonder logo was designed to be clean, symbolic, and frame-ready, much like the product it represents.
The custom letter “S” not only reflects symmetry but also subtly evokes the shape of an iris or an eye, tying
directly into the brand’s concept.

The typography blends geometric modernism with calm elegance, expressing the artistic nature of transforming
the human eye into a framed piece of art.

The thick black square surrounding the logo acts as both a literal picture frame and a visual boundary a solid,
quiet stage where the logo and tagline stand out with confidence: “See it, frame it, love it.”

Designed for full adaptability, the logo works seamlessly across print, web, packaging, and social platforms,
retaining its clarity and identity at every scale.



Logo Presentation
color variant
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Brand in Use
Applications, atmosphere & real-world visuals.

WONDER

www.iriswonder.gr A ‘i see it, frame it, love it.




Brand in Use
Applications, atmosphere & real-world visuals.
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Social Media Design

Consistent, emotional, brand-aligned content.
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| developed a custom editing template for consistent and efficient processing.
Reflections are removed, and lighting is adjusted to enhance clarity while preserving the iris’s original color.

before (raw image) after - edited







Fully responsive website designed for clarity, booking flow, and emotional connection.

® ® @ Iris Wonder - Iris Photography -+ ‘ Iris Wonder

& C @ https://www.iriswonder.gr/ @ https:/iriswonder.gr




Website Design & Build
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The Iris Wonder website was designed and built to offer a clean, quiet, and emotionally inviting experience, just like
the product itself. Built in WordPress using Salient, the site allows users to explore the concept, view sample prints,

and book their own iris photo session. The layout is minimal and mobile-first, using soft tones, clear typography, and
carefully curated images.



Loustas Fine Art Estate
Designing a digital space for the life and work of Kostas Loustas.

| designed and developed the official website and online store for the Loustas Fine Art Estate, honoring

the legacy of painter Kostas Loustas. The project included visual direction, layout design, artwork curation,
and the setup of a fully functional e-shop for print sales.
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Logo Presentation
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FINE ART ESTATE FINE ART ESTATE

primary logo

The logo was designed to echo the expressive, raw nature of Kostas Loustas' brushwork, blending artistic
spontaneity with typographic structure.

The hand-lettered style captures both the movement and personality of the artist, while the clean
"FINE ART ESTATE" type grounds the mark in formality and legacy.

This balance between the organic and the structured reflects the spirit of Loustas' work poetic, bold, and timeless.



Logo Presentation
color variant
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Logo Presentation
early logo concepts
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Brand in Use
Applications, atmosphere & real-world visuals.
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Amelia 2004 | Giclée Print | AM3 Florina Winterscape, 1979 | Giclée Print | FL4
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Website Design & Build

loustas.com

HOME

BIOGRAPHY

GALLERY

PAINTINGS FOR SALE

ARCHIVE

WRITINGS

CONTACT

SHOP

The website for Loustas Fine Art Estate was designed as both a digital archive and a living platform for the work of Greek painter Kostas Loustas.
It functions as a permanent online record of his artistic legacy — presenting a curated selection of original paintings, personal biography, and thematic collections.
Built in WordPress with integrated e-commerce, the site also includes a functional fine art print shop, allowing selected works to be collected.
The visual design focuses on clarity, calmness, and timeless presentation, ensuring that the artwork remains central throughout the browsing experience.



E-shop Setup & Design

Design and implementation of a clean, responsive e-shop for fine art print sales.
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| designed and built the e-commerce experience for loustas.com, allowing visitors to explore and purchase prints of Kostas Loustas' artworks.
The shop is integrated into the WordPress platform using WooCommerce, styled to match the minimal tone of the estate’s identity.
The focus was on ease of navigation, clarity of artwork presentation, and mobile-first accessibilit



All product visuals were created using high-resolution scans of original paintings by Kostas Loustas,
carefully color-corrected to preserve their authenticity.
Each piece is presented within a custom-designed frame, styled to complement the painting and reflect its mood.
A subtle white margin surrounds the artwork, intentionally included to enhance breathing space and ensure optimal framing.
These mockups were created to offer a realistic and elegant representation of how each print would feel in a collector’s space.



.....

As part of the project, | photographed the entire print production
process at the fine art print studio.

The goal was to offer customers a behind-the-scenes look at how each
artwork is prepared from scanning and color-proofing to the final print.

This visual transparency helps build trust and reinforces the handcrafted
nature of the product. The process is available on the website.



As part of the archival process, | digitally restored and retouched several old photographs of Kostas Loustas and his work.
The images were enhanced for clarity, contrast, and color balance , preserving their historical authenticity while making them suitable for digital presentation.
This careful restoration helped bridge the gap between the past and present, allowing visitors to connect with the artist’s life and context.



Visual Design for Artists

Posters, covers, branding & content for musicians and cultural events.

From jazz musicians and live events to full band branding, I've worked closely with artists to create visuals that reflect
their sound, story, and stage presence.Whether it's an album cover, a concert poster, or a social media campaign,
my goal is always the same: to let the visuals speak the language of the music.
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Logo Design

| design custom logos across various fields — including art, culture, and music.
Each one reflects the tone and character of the people or projects behind it.
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Agathe Ensemble

A symbolic portrait logo inspired by Agathe Siebold, the first female student at a German university.

The logo was designed for a chamber music group named after Agathe Siebold, a pioneering figure in 19th-century academia.
The visual mark combines a minimal, stencil-like portrait of Agathe with hand-lettered typography, blending historic elegance
with a personal, artistic touch.

Her stylized face, reduced to bold shapes, creates an iconic silhouette that references her presence without literal realism
reinforcing the idea of memory, strength, and subtle femininity. The contrast between the expressive “Agathe” lettering

and the softer “ensemble” type supports the logo's musical and collaborative nature. The logo works across print, digital,

and stage materials, capturing both the intellectual inspiration behind the ensemble and its human, poetic character.

Agathe Siebold (reference)

www.agatheensemble.nl



agatheensemble.nl
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Divarco

A refined visual identity for a violin-based swing project.

The logo for Divarco, a modern swing/jazz ensemble featuring two violins , was designed to feel musical, contemporary,

and elegant. The custom “V” at the center of the wordmark subtly references two intersecting violin bows, forming a

stylized visual bridge between classical and modern sound.

The typography is clean, geometric, and rhythmically spaced, echoing the precision and flow of jazz phrasing.

The result is a minimal yet expressive mark that works across digital platforms, stage visuals, and printed materials from posters
to album covers. This logo visually expresses Divarco’s identity: refined, rhythm-driven, and rooted in string-based musicality.
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Two violin bows (main idea)

www.divarco.com
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Blue Moon Duo

A line-art identity for a tango duo of violin and accordion.

The logo for Blue Moon Duo was designed to reflect the group's deep connection to tango and its emotional, intimate
character. Built around a custom line drawing, it combines the scroll of a violin with the bellows of a button accordion
symbolizing the duo's instrumentation and musical dialogue. The two “O"s in “"MOON" are linked to form an infinity/moon
symbol, suggesting unity, rhythm, and timeless connection key elements in both tango and the duo’s artistic partnership.
The design is minimalist, elegant, and versatile, ideal for use across posters, recordings, social content, and concert programs.
It visually conveys movement, intimacy, and tradition with a modern edge.

bLUEMGON DUO

Two moons connecting (main idea)



Posters & Event Promotion

These posters and promotional materials were created for musical events, festivals, and artist showcases.

The goal was to visually translate the tone and energy of each performance while remaining clear and engaging across
print and digital platforms.
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Alexandrium Shopping Center
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JENNIS POL
QUARTET

Niko Kar - Drums
Ros van BaveL - Piano
Marueus NicoLatewsky - DousLe Bass
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Album packaging design

My cover designs aim to visually reflect the sound, feeling, and identity behind each recording.
From digital singles to full albums, every artwork is shaped by musical tone, story, and collaboration.
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RIE®’'S DREAM &I

HikoKat:Drums

Robyan Bavel: Pano

Matheus Nicolaiewsky: Double Bass

Recorded in The Kague by Vito Vicar

ived and Mastered by Vo Vicar
Photo redits: ke Tolis

Album Design: Chris Kosides.

1.1Remember You

2, Embraceable You

3. Tricotism

4. Whisper Not i
5. Relaxin’ At Camarillo ﬁ' |
6. On Green Dolphin Street

1.1 I Had You

8. The Song Is You
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Promotional Print Design for Music

Designing for print offers a unique challenge: to communicate fast, clearly, and with purpose.
Here are selected business cards, flyers, and stationery layouts I've created for different clients and projects.
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Dez pezas para violoncello s6
baseadas no floclore galego e celta

Diez piezas para violoncello solo
basados en el folclore gallegoy celta

Ten pieces for violoncello solo
based on Galician and Celtic folk

Tien stukken voor cello solo
gebaseerd in Galicisch en Keltische folk stijlen

Neem contact op voor meer informatie
of meld aan voor een gratis proefles

(R
VAN NOGUEIRA

GRUPO BEROLY
Editande ol fubens




These are some of the music-related clients and collaborators I’'ve worked with.
From record labels and artists to festivals and educational institutions.

Dion Berardo, Pablo Rordiguez, Jimmy Rosenberg, Les Violons de Bruxelles, Evgeny Pobozhiy, Ivan Nogueira, Voodrish,
Niko Kat, Duved Dunayesky, Dimitris Angelakis, Agathe Ensemble, Java Collectief, Carmello Emanuelle Patti

MUSIC lejazzetal Gut
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Web Design

Posters, covers, branding & content for musicians and cultural events.

In this section, you'll find selected websites I've designed and developed for artists, creative businesses, and cultural projects.
Each one was created with a focus on clarity, visual identity, and storytelling, with layouts tailored to content and audience.
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www.worldthathewants.com
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